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We know that this has been an incredibly challenging time for 
many in our Outback tourism community and we want to assure 
you that you are not alone.

Over the past few weeks, we have been actively working with Tourism and 
Events Queensland, the Regional Organisation of Councils, QTIC, and the 
Department of Tourism to secure their support and develop resources for the 
Outback’s tourism sector.

The key to our success is to work together.  We want to make this recovery 
campaign all about you – our operators and the very faces and spaces that 
our visitors can meet, visit and experience.

Please read this toolkit and join our efforts.  Send your messages, load your 
deals and join our media efforts so we can make you – our members – the stars 
of this campaign. 

We remain committed to working alongside you, ensuring that the Outback 
continues to thrive and helping consumers to realise that the Outback is open 
and ready to welcome visitors with open arms. 

Denise Brown

CEO | Outback Queensland Tourism Association

Campaign Overview
As we transition from flood recovery to our 2025 
tourism season, we have secured funding to run a 
comprehensive marketing campaign to share the 
message that the Outback is open for business. 

This campaign will involve extensive advertising with News 
Corp, a concerted public relations effort with our media 
partners, email marketing and digital marketing across 
multiple platforms. 

Please read on for how you can be involved.  

The more involved you are, the better the 
outcomes that we can drive your way!

Destination Hashtags
#saygday	 #OutbackQueensland     

#bucketlist 	 #roadtrip     

#exploremore	 #driveqld    

 #flyqld		  #gowest     

#bigadventures	 #bigskies    

 #thisisqueensland

Don’t Forget to Tag Us! 
If you areposting about your tourism product 
or event, be sure to tag us!

Facebook: @OutbackQueensland

Instagram: @outbackqueensland

A Message from DD & the OQTA team 
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Promote Your Business 
Through ATDW
The ATDW is a national tourism database 
that supports tourism operators with 
additional exposure online.  Tour operators, 
accommodation providers, experiences 
and events can add deals to the ATDW 
network. ATDW deals will be showcased on 
our campaign landing page, the Outback 
Queensland and Tourism and Events 
Queensland websites.  TEQ’s partners will 
also provide additional exposure for those 
operators that list their deals through the 
ATDW platform. 

To Load A Deal Or Offer
1. Access ATDW-Online:

•	 Go to the ATDW-Online portal, which is accessible through the 
Australian Tourism Data Warehouse (ATDW) website. 

•	 Log in with your username (email address) and password. 

2. Locate and Update Your Profile:

•	 Find the profile you want to add the deal to.

•	 Click "Update" next to the profile. 

3. Add the Deal:

•	 Click "Add a Deal/Offer" on the left-hand side menu. 

•	 Fill out the Deals & Offers template, using the guidance text on the 
right for help. 

4. Submit for Review:

•	 Click "Send for Review" to submit your deal for approval.

•	 Your deal will be reviewed and approved within 1-2 business days 
before being published.

Promote Your Business with a  
Video Message
We are looking for operators to supply  “welcome” messages encouraging 
travellers to “come and say g’day”. 

Simply film your message and upload to our server – we’ll do the rest for you!

To film your video:

1.	 Say who you are and what your business is

2.	 In your own words invite the traveller to visit

3.	 End your film with “The Outback’s open so come and say G’day”

A few tips!

•	 Film on your mobile or a digital camera (as long as it’s vertical/portrait orientation)

•	 Brand yourself – wear a branded cap or shirt if you can

•	 Do a few takes and load them – we can always edit for you

•	 If you have footage also of your business in operation (pouring a coldie, mustering cattle, 
greeting guests) – anything that you think might be useful, please also submit to us.

Upload your video here

Be sure to put your name 
and business on the upload 

information so we know 
it’s yours!
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http://www.atdw-online.com.au
https://u.pcloud.com/#page=puplink&code=hyLXZbHjvOSouAw7B50kjB0pDeHPjpkw7


Promote Your Event  
Through ATDW

1.	 Prepare a description for your event

2.	 Shortlist a series of images for your event (note images 
must be larger than 2048 x 1536 pixels)

3.	 Have a ticket / event booking link ready to go

4.	 Log into your account

5.	 Complete the steps to register your event

6.	 Load your images 

7.	 Load a video if you have one

8.	 Link your event with a booking link

9.	 Submit for approval

Use Our Video and 
Facebook Graphics
We have developed a suite of graphics sized correctly for both 
Instagram and Facebook for you to use in your marketing.

We also have transparent png graphics that you can overlay 
over your own images and videos.

Share the New  
Traveller’s Guide
The 2025 Outback Traveller’s Guide is now 
available. 

From Outback events and attractions to top spots for Insta 
and recommended drive routes, the guide includes all 
the information that travellers need to plan their next big 
adventure in Outback Queensland.

Share the link to the digital version of the guide on social 
media, in your email ribbon, your booking confirmations or 
in your email marketing communications. 

Download the graphics

Get the Guide here

Promote Your Video to 
Our Facebook Followers
Tag Us As A Co-host

1.	 Go to the settings in your event

2.	 Navigate to co-hosts

3.	 Type in and tag @OutbackQueensland

4.	 Click Save and then Update

@OutbackQueensland
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https://www.outbackqueensland.com.au/outback-travellers-guide/ 


Put Your Hand Up for a 
Famil or Media Experience

As part of our recovery program, we will be inviting 
media to tour the region and experience Outback 
Queensland.

If you would be happy to offer media a free of charge 
experience at your property, be that accommodation, tours, 
meals etc, we would love to hear from you.

Our Traffic Light System
Not ready to open yet? You won’t miss out on our support. 
We will be rolling out our messages and marketing based 
around a traffic light system. 

Green means open, Orange means almost ready and Red means not 
open yet.

Simply keep us in the loop on where you are in your recovery process 
and we will time our support for you accordingly. 

When you are at Orange, please email our team so we can start 
working on how we can support you. 

Register your interest here

Not 
Open YetOpen Almost 

Ready

Have any questions? 
Please contact our team  
via 0400 812 350 or  
admin@outbackqueensland.com.au
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